HIDG: INTERIOR DESIGN
(HIDG)

HIDG 161. Principles Of Art And Designs. (3 Credits)

This course is an introduction of the basic principles of design as they
relate to fashion, residential and workspace environments. Special
considerations will be given to visual design in a sensory and behavior
context.

HIDG 361. Advanced Interior Design. (3 Credits)

This course provides experimentation with advanced problems

in designing residential interiors. Emphasis on the relationship of
architectural design to exterior landscape will be conducted. The

course also incorporates a study of prospective drawing to illustrate
interiors. Prerequisites: HIDG 161 Principles of Art and Design; HIDG 263
Household Furnishings and Equipment.

HIDG 362. Contemp Visual Merchandising. (3 Credits)

A study of presentation techniques includes organizing subject matter for
advertising display suitable for reproduction. In this course, students will
study the exploration of the influence of advertising on the consumer and
the importance of the use of promotional strategies of business. Projects
emphasize areas of Textiles and Clothing, Interior Design and Foods.

HIDG 461. Housing And Society. (3 Credits)

The course is designed to explore contemporary issues related to family
and housing. A study of the relationship of people’s basic needs and
values in relations to their housing is explored. Modern, rural, and urban
living patterns as related to diversified societies and cultural backgrounds
are studied. Additionally, housing needs and resources for the aged are
also examined as well as a historical aspect of housing is also presented.
Attention is given to aspects and to the factors relating to construction,
architectural design, regulations and housing codes. The class is open

to non-majors. Prerequisites: FACS 263 Household Furnishings and
Equipment.
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